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 For more Information, please contact: 
Tai Chun Wah, Cocoaland Holdings Berhad,   T: +603 6276 6862  E: taichunwah@cocoaland.com  
Julia Pong, Aquilas Advisory (M) Sdn Bhd, HP: +6012 3909 268  E: julia@aquilas.com.my  
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BUSINESS OVERVIEW 
CCooccooaallaanndd is a leading integrated food confectionery producer 
in Malaysia. Started in 1970s by Liew/Lau siblings, who sold 
deep fried foods from a van, CCooccooaallaanndd now boasts of 
advanced facilities with ISO:9001 certifications in Kepong, 
Rawang (also have HACCP), and Kampar in Malaysia, as well 
as Fujian in China. With a 1,000-strong workforce, the Group 
has in-house product development capability, and has created 
many best-seller products to date including ‘Polytubed’ drinks 
(which helped in its initial overseas penetration in 1985), ‘Koko 
Jelly”, ‘Rotong’, ‘Mum’s Bake’, and ‘Lot 100’ gummy.  
 

�  LARGEST fruit gummy producer in South East Asia 

�  PRODUCER of GSK‘s Ribena Pastiles & Wrigley ‘s Sugus gummy  

PRODUCTS & BRAND NAMES 
The Group produces 4 different types of products: fruit gummy, 
chocolate, snacks, and drinks. 

CCooccooaallaanndd not only 
develops own products but 
also focuses on brand 
building; its own brands 
contribute about 80% of 
sales.  

DISTRIBUTION CHANNEL  
CCooccooaallaanndd has a long-established and intricate distribution 
network in Malaysia and exports to more than 40 countries.  

   
 
REVENUE SEGMENTATION  

 
 

 

 FINANCIAL PERFORMANCE 

 

FY 31 Dec, RM’mil  9m09 9m08 % Chg FY08 
Revenue  97.77 94.97 +3.9% 128.72 
EBITDA 23.27 11.07 >100% 17.23 
Share of Associate  (0.57) (0.73) n.m. (1.11) 
PBT 18.91 6.6 >100% 10.93 
PATMI 14.50 4.76 >100% 8.68 
EPS (sen) 12.08 3.97 >200% 7.24 
EBITDA Margin  23.8% 11.7% +12.1pt 13.4% 
Net Margin  14.8% 5.0% +9.8pt    6.7% 
Annualized ROE (Avg S.E.)  20.7% 7.4% +13.3pt  10.1% 
Free Cash Flow (RM’mil)  9.63 3.80 >100% 9.85 
No. of shares issued as at 30 June 2009:- 120.0 mil  

9m09 performance points toward a record profit year for the 
Group, despite only decent topline growth, due mainly to better 
operational efficiency & higher margin sales mix (of even more 
gummy). Declining raw material prices and lower A&P also played 
a minor role in the higher margins. Direct export sales rose to 
RM33.3mil (FY08: RM39.4mil), despite weakening US$, as a 
result of increasing volume demand, indicating the Group’s repute 
as a leading regional confectionery player. With the performance, 
the Company paid an interim gross dividend of 7.5sen (less tax).  

BUSINESS STRATEGIES 
1. Continued market penetration/development 

a. Overseas: enlarging market share of existing markets & 
identifying new export countries 

b. Local: creating awareness with continued A&P efforts 
2. Product  innovation : both product diversification (such as 

health beverages) & extension (new flavors, designs, etc) 
3. OEM market development : leveraging on track record to 

develop new OEM customers 
LATEST DEVELOPMENTS 
1. RM26.5mil-investment in new factory mainly for beverages. 

i. OEM and own brands of health drinks with annual capacity of 
120mil 500-ml bottles; potential (Pokka, Ribena Blackcurrent, & Coca-
Cola) & own (OIC, Fruit10, & Greenhome)  

ii. 3rd-party facility to produce PET bottles (suitable for hot filling)  
iii. Expected revenue of RM40mil (FY10) & RM72mil (FY11) 

2. RM7mil-investment in 3rd gummy line; bringing total gummy 
capacity to 6.7 mil kg p.a.  

INVESTMENT MERITS 

�  A leading integrated player with own products/brand s - 
increasing repute leading to more sales from overseas & OEM 

�  Established distribution channel - business risk mitigated  
�  Strategically in a resilient industry  – kids love them, even 

adults can’t resist; food confectionery never a sunset industry 
�  Single-digit annualized PE  and high dividend yield 

o Margins sustainable due to better production efficiency, rather than 
raw materials; even then, most of them are price controlled in M’sia 

o Soon-to-be-commissioned facility to knock PE down to <4x in FY2011 
o ~40% dividend payout since listing; FY09 payout no less than FY08. 

INVESTMENT STATISTICS      Based on price (11.01.10): RM1.43                   
 

Market Capitalization (RM’mil) RM171.6 
Annualized PE (FY09) 8.9x 
P/NTA 1.74x 
Min. Gross Dvd Yield (based on 9m09’s 7.5sen) 5.2% 
EV/EBITDA (based on annualized 9m09) 4.9x 
Syariah-Compliant / Trustee Yes / No 

 

CAGR (04-08): 9.4% 

High-margin fruit 
gummy grew 
fastest at 20.7% 
p.a. over 4 years, 
and now accounts 
for 46% of group 
revenue in 9m09. 

Overseas 
markets, if 
indirect export 
via OEM 
included, 
account for 49% 
of 9m09 sales; 
at least 2/3rd of 
OEM sales went 
overseas. 

CCuurrrreennttllyy  
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